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2.1 Price Wars

2. NICHES AND PRICE WARS



2.2 ConsumerModel

2.3 The Existenceof Niches



2.4 Producer Decision-making
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2.5 Selectionof Pricing Strategies

2.6 GeneralBundling



2.6.1 NicheExistence

— 3. NICHE DISCOVERY

3.1 Learning Producers

2.6.2 Producerdecision-making
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3.3 NicheSize

3.2 Experimental Setup
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4. CONCLUSIONS AND FUTURE WORK

3.5 Examining the Prot Landscape

5. REFERENCES



150

Profit 100

Bundle Price

Per - article

Price

Bundle Price

80
60

Profit

Per - article

100

Price

100



