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ABSTRACT

1. INTRODUCTION
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2. RELATED WORK

3. MODEL




4. MONOPOLY ANALYSIS
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4.1 Equal valuations
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Valuations: Uniform[0,1]
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4.2 Uniform distrib ution of valuations

5. OLIGOPOLY ANALYSIS



5.1 SequentialContentand Price Choices
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5.2 SimultaneousContent and Price Choices

5.3 Summary

- 6. SIMULATION
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7. CONCLUSIONS
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